
Brooks and Brian Product Branding Services

Brand Strategy Development
● Conduct thorough market research and competitive analysis
● Identify target audiences and develop detailed buyer personas
● Define brand positioning, value proposition, and unique selling points
● Create a comprehensive brand strategy aligned with business goals and values

Brand Identity Design
● Develop a distinctive visual identity, including logo, color palette, typography, and

imagery
● Create a cohesive brand style guide to ensure consistency across all touchpoints
● Design branded packaging, labeling, and product collateral
● Develop brand voice and messaging guidelines for effective communication

Brand Storytelling
● Craft compelling brand narratives that resonate with target audiences
● Develop brand origin stories, mission statements, and value propositions
● Create engaging content, such as blog posts, videos, and social media posts
● Use storytelling to build emotional connections and foster brand loyalty

Brand Experience Design
● Create immersive, multi-sensory brand experiences that engage customers
● Develop branded environments, such as retail spaces, trade show booths, and pop-up

shops
● Design branded packaging and unboxing experiences that delight customers



● Integrate brand elements into product design and user experience

Brand Asset Management
● Develop a centralized system for organizing and managing brand assets
● Ensure consistent use of brand elements across all marketing channels and touchpoints
● Provide guidelines and templates for brand asset creation and modification
● Monitor brand asset usage and protect against unauthorized use or infringement

Brand Launch and Promotion
● Develop a comprehensive brand launch strategy and timeline
● Coordinate marketing campaigns, events, and PR initiatives to generate buzz and

awareness
● Leverage influencer partnerships and collaborations to expand brand reach
● Measure and analyze brand performance metrics to optimize future efforts

Brand Consulting and Training
● Provide expert guidance on brand strategy, identity, and experience design
● Conduct brand audits and assessments to identify strengths, weaknesses, and

opportunities
● Develop brand guidelines, templates, and toolkits for consistent application
● Offer brand training and workshops to align internal teams and stakeholders


